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Phone Beats Cable 
in Vote for Converged Services
A poll of DSL customers suggests they’re suspicious of cable broadband

By BBP staff

L ower prices and perceived better quality of service 

give the phone companies a leg up on cable, 

despite cable’s current wide lead in broadband 

customers. Almost four out of five (79 percent) 

of those with both cable TV and DSL would cancel their cable 

subscription if they could receive telephone, Internet and TV 

services from their phone company. More than half (55 percent) 

of the respondents would also choose their telephone company 

over the cable operator as the single provider of these services. 

The data comes from 2Wire, a provider of DSL broadband 

service platforms. The company sponsored an e-mail poll of 

2,000 DSL subscribers last fall to identify the major factors 

driving consumer demand for converged services. The majority 

of respondents indicated that they would subscribe to VoIP, or 

would consolidate their telephone, Internet and TV services 

to a single provider, with the strongest motivation being cost 

savings. Almost 60 percent of those polled said they also had 

cable services. But they generally use cable only for delivering 

entertainment, not for data. Either cable modem services are 

not available to them, or they have such service available and 

choose not to use it. 

While the DSL versus cable data can be taken with a grain of 

salt – after all, the survey was sponsored by a company with a 

strong stake in DSL – there’s more seasoned food for thought 

than the rivalry itself.

“Cost savings is definitely a powerful lure for bundled services,” 

said William Cheek, an analyst for Parks Associates, which has 

been looking at bundled services. “The bundle in itself is not 

enough. Service providers must offer additional value through 

pricing or features like home networking.”

“Cost savings is just the tip of the iceberg when it comes to 

the benefits of converged services. Convenience and flexibility 

of these and future services will also be key for the always-

connected digital lifestyle,” said Brian Sugar, VP of marketing 

at 2Wire. “Telecom service providers, with their existing 

investments in data networking applications and their ability 

to offer services that span wireless and wireline voice, data, and 

entertainment, are in a unique position to capitalize on this 

market opportunity.”

Other key findings of the 2Wire survey:

•  Cost savings were the strongest incentive for 
respondents to consolidate their telephone, Internet 
and TV services to a single provider (70% of 
respondents)

•  91% would switch their traditional phone service to 
VoIP if their telephone company were now offering it 

•  32 percent would do so without hesitation and 59 
percent would switch if offered significant savings

•  60% of those surveyed would subscribe to VoIP if 
it cost less than a traditional phone line, while 32% 
would subscribe regardless of the relative price

•  The most cited reason to implement a multi-media 
home network was that respondents would like rooms 
in their houses to have multiple usages rather than 
their current fixed functions (42%)

•  Just under three-fourths (73%) said that the ability 
to save money with volume discounts is what would 
most drive them to switch to a single provider
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Cable providers certainly 
have a lot of bad service 
history to make up for; 
79 percent of those who 
have cable now would 
cancel it in favor of telco  
triple play.

Offered a choice of 
triple-play providers, 
more than half chose the 
phone company; only 2 
percent specifically said 
they’d choose cable. 

Customers like the idea 
of a single supplier for 
triple-play, but mainly 
because they assume a 
combined bill will pro-
vide discounts.

If you could get telephone, Internet and TV services 
all from your telecom service provider would you 

cancel your cable subscription?
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The poll also identified the main motivations for 
implementing multi-media home networks. More than 
a quarter of the respondents say that having shared 
access to music, movies and photos around the home 
would make family life or apartment sharing easier. 

A further 40 percent said the key benefit is that rooms 
would no longer have fixed functions. For example, the 
most popular feature among respondents was the ability 
to watch a movie on a TV downstairs, pause it, and 
then continue watching from the bedroom.

Being able to remotely access a home network was 
also considered important, with more than a quarter 

of respondents saying they would like to access media 
on the home network from outside the home, and 18 
percent considering the ability to remotely monitor 
their home by Webcam to be a top benefit of multi-
media networking.

2Wire’s products and services include residential 
gateways, a digital entertainment services platform, and 
a Component Management System (CMS) for service 
management and provisioning. 2Wire’s products 
are distributed exclusively by the major DSL service 
providers including SBC Internet Services, British 
Telecom plc and Teléfonos de México, S.A. de C.V. The 
firm is headquartered in San Jose, California. ◆


