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In the United States, 2006 will go down in history as the 
year fiber finally reached multiple dwelling unit proper-
ties. But what seems so obvious for MDUs this year was 

not so obvious when the folks listed here started singing fiber’s 
praises. It is their vision and pioneering projects over just the 
past few years that set the stage for this year’s builds.

It is because of the demand our honorees helped create that 
builders, developers and property managers have the right fi-
ber technologies on the market, and can find a cadre of people 
who can design and build the systems in the first place.

Why 2006? Wall Street analysts and the FTTP equipment 
vendors themselves point to Verizon’s finally bringing FiOS to 
urban areas this year. In doing so, Verizon helped drive down 
equipment costs and helped create a list of fiber-friendly con-
tractors. The analysts also point to high prices for copper itself. 
The raw metal sells for three times what it cost per pound only 
last fall. This has made new fiber installations competitive on 
the basis of materials costs.

In Hollywood and in network boardrooms in New York, 
the content providers talk about what they want to do with the 
bandwidth that only fiber can provide. Since last fall they have 
started dozens of novel crossover businesses, distributing video 
over the World Wide Web to portable devices and media-cen-
ter computers. Suddenly, those predictions that residents will 
need as much as 50 Mbps by the end of the decade have been 
fleshed out.

But the people we talk to every day, as we put out the maga-
zine, have a different story to tell. In the trenches, it boils down 
to this:

• Listening to what customers – residents – want
• Finding reliable contractors and technology partners
• Listening to those contractors and vendors to see what’s 

possible
• Looking just far enough ahead to keep from installing ob-

solete plant, but not so far as to overspend on technology
• Making a move when equipment becomes standard-

ized enough to keep from being locked in to proprietary 
technology 

It sounds pretty basic, until you look at what it actually 

means to run a residential property. The day-to-day attention 
to detail – whether you’re in charge of fixing the roof or rolling 
a video technician’s truck – mitigates against innovation and 
courage.

But not for the people listed here.
How did we choose them, from among so many in our own 

files? Well, we talked a lot about them among ourselves. And 
we also asked some of them. A consensus emerged. We had 
expected to name about 20 in all, but quickly realized we had 
focused too narrowly. When property owners and engineers 
single out some attorneys for praise for instance – and some 
of them big company attorneys at that – we just had to take 
notice. 

Likewise, when an engineer praises a property manager as 
the perfect customer – demanding but honest and visionary 
– we had to take notice.

And when owners, managers and developers – all used to 
telling anyone who will listen about their bad experiences with 
suppliers – rhapsodize about the abilities of certain engineers 
(Tom Stender, we’re talking about you especially) – we had to 
take notice.

This is not a list of our advertisers (although there are a few 
on it), but more a list drawn from our readers. It is a list of indi-
viduals, so we ended up in a few cases honoring several people 
from the same organization. We also listed them alphabeti-
cally by name, and mentioned their affiliations only in small 
type. There are some CEOs on the list, but not many; we were 
looking for individual vision. We also cut the list back in part 
by excluding many people we’d honored in the past.

Here’s the bonus: As long as we were honoring them, we 
asked for their advice and their predictions for the near-term 
future. Most obliged. Some, mainly for internal or legal rea-
sons, could not. We’ve digested their pithy comments below. 

We think you will agree that their advice compares favor-
ably with that of the typical business consultant.

We’ve also invited some of them to speak at our Broadband 
Summit in September – and we’re happy to say those invita-
tions have been accepted.

Will we do this again? Count on it. Do you know of people 
we’ve missed? Send their names and contact information to us 
at steve@broadbandproperties.com.

BBP recognizes some of the virtuosos who have 
helped push FTTP for multi-tenant environments
A BBP Staff Report
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The BBP Top 20 Property Owners, Developers, and Managers 

Susan Ansel Senior Vice President and Chief 
Operating Officer, Gables Residential www.gables.com

Jim Arbury

Senior Vice President for Government 
Affairs, National Multi Housing Council, 
National Apartment Association Joint 

Legislative Program

www.nmhc.org
www.naa.org

Cheryl Barraco Director, Strategic Business Services, 
AvalonBay Communities www.avalonbay.com

Don Baumann Vice President, Apartment Investment and 
Management Company www.aimco.com

Mark Bershenyi Director of Contracts, Archstone-Smith www.archstonesmith.com

Carl Bonner Senior Vice President of Information 
Technology, Post Properties www.postproperties.com

David Cardwell
Vice President of Capital Markets and 
Technology, National Multi Housing 

Council
www.nmhc.org

Ian Davis Heads the telecommunications practice 
group at Munsch Hardt Kopf & Harr, P.C. www.munsch.com

Bob Faitz Vice President, Ancillary Services, AMLI 
Residential www.amli.com

Terry Fulbright Vice President and Senior Business 
Analyst, United Dominion Realty Trust www.udrt.com

Jeff Hesla CEO, Matrix Fiber Communication 
Systems, LLC www.sunsetsummits.com

Art Hubacher Founding partner, Costlow & Hubacher, 
P.L.L.C. (none)
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The BBP Top 20 Property Owners, Developers, and Managers 

Carl Kandutsch Attorney, consultant and writer Bbpmag.blogspot.com

Josh Katz Vice President of Development and 
Technology, Roseland Management www.roselandproperty.com

Larry Kessler CEO, InteliCable Group (none)

Gregory McDonald Director of Telecommunications, 
Camden Property Trust www.camdenliving.com

Henry Pye
Assistant Vice President, Resident Services 
and Technology; coordinates low voltage 

amenities and systems for JPI
www.jpi.com

Lori Reeves Vice President for Information Technology, 
Forest City Residential www.forestcity.net

Scott Skokan Vice President, Maintenance Technical 
Services, Bozzuto Management Company www.bozzuto.com

Woody Stone Assistant Vice President, Property 
Technology Services, JPI www.jpi.com

Jim is Senior Vice President for Government Affairs at 
the National Multi Housing Council, a Washington DC-
based group that educates MDU/MTU owners and man-
agers. Has been working on telecommunications issues 
since 1994. “So much of the technology has changed in 
the past dozen years and I expect the changes to come 
even faster in the next decade,” he says. 

Advice: “Past history has shown that some telecom prod-
ucts work and some don’t. Also, some companies have 
staying power and some do not. As in the past, we will 
continue to fight for apartment owner rights to secure 
the best providers available for residents without having 
apartment communities overrun by any and all providers 
regardless of quality.”

Predictions: “We think that broadband fiber is a great 
method for providing voice, video and data services to 
apartment residents and we look to the future for further 
advances in technology.” 

Cheryl Barraco
Assuring quality broadband services for residents
www.avalonbay.com

Cheryl is Director, Strategic Business Services, at AvalonBay 
Communities, Inc. There, she is responsible for identification, 
due diligence, contract negotiation and selection of broad-
band, video, and voice providers for AVB’s portfolio. She is 
also responsible for coordination with service providers, AVB’s 
construction department, and AVB’s property management to 
ensure positive customer service experience and deployment of 
compelling broadband capabilities for residents.

Advice: She says not to be afraid of testing out new technolo-
gies and new services such as wireless hot spots, as long as you 
establish a partnership with a service provider/owner who has 
the same customer service goals for the end-user residents as 
you do – top quality, responsiveness, competitive products and 
prices with excellent customer service. “Apartment residents’ 
expectations are increasing by the week,” she says, “concern-
ing broadband capability, choice of providers, and increased 
speeds and applications, you must do your homework and un-
derstand the commitment and qualifications of your technol-
ogy partner, however. Never assume that the service provider 

Jim Arbury
Educating MDU operators – and Congress
www.nmhc.org
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Don Baumann
Making the nation’s largest MDU operator fiber-friendly
www.aimco.com

Don is Vice President at Apartment Investment and Manage-
ment Company, the nation’s largest MDU owner/manager, 
where he is in charge of providing for and maintaining a tech-
nologically current broadband product that is viewed as a posi-
tive amenity for AIMCo communities.

Advice: “Do your homework on potential providers. Make 
sure they have the capital and a history of staying current in 
this quickly changing arena.” 

Prediction: “Due to the capacity and versatility of fiber along 
with other emerging technologies, I believe in five years it will 
be hard to differentiate the offerings between phone, cable and 
broadband companies.”

Carl Bonner
Champion of convergence, for residents’ benefit
www.postproperties.com

Carl is Senior Vice President of Information Technology at 
Post Properties. The company operates as a real estate invest-
ment trust whose primary business consists of developing and 
managing Post brand name apartment communities for its 
own account. “At Post Properties, we manage our residential 
broadband services through our Ancillary Services Depart-
ment, managed by Steve Sadler (Director of Ancillary Ser-
vices), which reports up through the IT division. We do this 
because we see it as a “technology amenity” and critical to our 

understands the multi-family space – confirm it for yourself 
before you partner with them.”

Predictions: “Fiber delivery will be more widespread, although 
primarily in new construction. Older apartment stock may still 
remain a problem for newer technologies’ deployment. Some-
one needs to figure out a convenient, reliable, inexpensive and 
non-intrusive retrofit solution for fiber broadband. When they 
do, let me know as I would like to invest!”

Barraco: “Never assume that the service 
provider understands the multi-family space 
– confirm it for yourself before you partner 
with them.”

Baumann: “Due to the capacity and 
versatility of fiber along with other emerging 
technologies, I believe in five years it will be 
hard to differentiate the offerings between 
phone, cable and broadband companies.”

resident experience,” he says. “Corporately, our responsibility 
is to provide our residents with the best possible broadband 
services available. This is true whether the delivery medium 
is copper or fiber. The customer really doesn’t care how it gets 
there, only that it works and that it is backed up by an excellent 
customer service experience. 

Advice: “We design all our new properties to accommodate 
fiber deployed broadband, because due to convergence, band-
width requirements will continue to grow significantly, but 
service providers must be able to deliver on our legacy assets in 
order to be successful. 

“Delivery of telecommunications services in the multi-family 
environment is a challenge, because what works in single fam-
ily does not always work in multi-family. Telecommunications 
providers must first understand the issues facing owners and 
managers and then deploy services that best take into account 
those issues. Issues that we had hoped would be solved long 
ago, such as mandatory access, ownership and sharing of the 
onsite infrastructure, and the location of the demarcs, con-
tinue to cause problems.”

Prediction: “IP will begin to gain traction over the next cou-
ple of years as the primary delivery platform for all telecom-
munications services. Once it does, the sky will be the limit.”

David Cardwell
Evangelist for MDU fiber
www.nmhc.org

As Vice President of Capital Markets and Technology at the 
National Multi Housing Council, David says his role and that 
of NMHC is “to work to promote and advocate for fair and 
reasonable access to apartment residents that recognizes the 
value and partnership that must exist with the apartment own-
er. This includes a competitive environment among providers 
in each market, quality service to the apartment owner and 
their residents and respect for the partnership that must exist 
between the apartment owner and the service provider.” 

Advice: “The competitive environment for voice, video and 
high-speed data services for apartment residents has arrived. 
The apartment resident should see expanded and enhanced 
services, if and only if the providers do not lose the oppor-

Bonner: “We design all our new properties 
to accommodate fiber deployed broadband, 
because due to convergence, bandwidth 
requirements will continue to grow 
significantly, but service providers must be 
able to deliver on our legacy assets in order 
to be successful.”
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tunity that the apartment owners in this country now offer. 
All parties must work together and realize the relationship be-
tween the providers and the property owner is key not to just 
to each other, but to the apartment resident – the ultimate 
long-term customer.” 

Prediction: No matter what the technology, the resident will 
remain king. 

Ian Davis
A lawyer who understands fiber
www.munsch.com 

Ian Davis oversees the telecommunications practice group at 
Munsch Hardt Kopf & Harr, P.C. The telecom group represents 
dozens of residential and commercial owners and managers in 
communications and technology related matters throughout 
the country, including agreements related to telephone, video, 
Internet, fiber access, rooftop antenna, and wireless services.

Advice: “The best advice I can offer to both providers and con-
sumers (owners, managers, or developers) of broadband services 
is to communicate early, often, and clearly. It is easy to turn 
a win-win opportunity into an unsatisfactory end result if the 
parties do not address the material business and legal expecta-
tions up front, including what services the provider may provide 
and market, length of the agreement, infrastructure installation 
and maintenance obligations, service level terms and competi-
tiveness requirements, compensation, and infrastructure owner-
ship following expiration of the service agreement.

“Given the growing number of owners who are granting a 
single service provider triple play rights at their properties 
(to the exclusion of other providers), I feel compelled to tell 
owners they should demand reasonable service level terms and 
competitiveness requirements. Providers should be prepared to 
accept reasonable terms in exchange for receiving triple play 
service rights. Otherwise, owners can suffer from poor services 
with few, if any, remedies to compel providers to offer quality, 
competitive services. Then the problem is compounded by the 
lack of readily available alternate service providers.”

Predictions: “One trend I’ve seen over the past several years 
is the emergence of smaller service providers who have grown 
their business by focusing on certain real estate segments. For 

example, a number of providers have distinguished themselves 
as highly competent at servicing the specialized needs of stu-
dent housing projects, senior living facilities, or luxury apart-
ments. Owners have rewarded these smaller providers with 
loyalty and repeat business.

“I suspect this type of specialization will be important for 
smaller providers to continue to compete effectively in the fu-
ture with the large national providers, who are doing a good 
job securing projects by both fostering the perception they are 
able to offer superior services with less risk, and by offering 
increasingly more lucrative business proposals.”

Bob Faitz
Fiber for luxury MDUs
www.amli.com

As Vice President, Ancillary Services at AMLI Residential, 
Bob is responsible for negotiating agreements with MSOs 
and PCOs as well as with the various telcos. He also sets 
the direction for proper installation at new developments.  
The company is focused on the development, acquisition and 
management of luxury apartment communities, and operates 
in the nation’s most fiber-saavy states, including California, 
Texas, and New York, as well as in fiber-heavy states around 
its Chicago headquarters.

Advice: “Considerations for present and future resident ser-
vices is the priority, but difficult to predict.  Fiber is almost 
a limitless pipeline, but with technology we just don’t know 
where everything is going to end up.  Who would have re-
ally thought we could do ‘wireless’ high speed 10 years ago 
throughout a community?  Where will it be in the next 10 
years?

 “The owner wants to maximize revenue and yet be able to 
offer residents all of the choices available on the market.  It’s 
sort of like ‘having your cake and eating it too.’  You just 
can’t do exclusives and expect to offer the residents every-
thing.  On the other hand you can’t have three or four service 
providers running wire through your community.”

Davis: “Given the growing number of 
owners who are granting a single service 
provider triple play rights at their properties 
(to the exclusion of other providers), I 
feel compelled to tell owners they should 
demand reasonable service level terms and 
competitiveness requirements.”

Davis: “One trend I’ve seen over the past 
several years is the emergence of smaller 
service providers who have grown their 
business by focusing on certain real estate 
segments…. Owners have rewarded 
these smaller providers with loyalty and 
repeat business. …“I suspect this type of 
specialization will be important for smaller 
providers to continue to compete effectively in 
the future with the large national providers.”
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Predictions: “Fewer PCO’s, consolidation in MSOs, open 
franchising, improved delivery of broadband, new technolo-
gies, a more mature resident who wants it all and knows how 
to use it. The X generation and their children will want it all…. 
High speed with lots of capacity, IPTV, DVR, and so forth. 
When will it stop?  I don’t really know.  But I do know that 
things should just continue to improve for the resident on cost 
and availability. Residents don’t understand exclusivity, nor 
should they.”

Terry D. Fulbright
Educating MDU operators about fiber – 
and broadband generally
www.udrt.com

Terry is Vice President and Senior Business Analyst at United 
Dominion Realty Trust, Inc. His focus is placed on securing 
the best broadband services for residents through available, 
quality providers “in order to enhance the marketability and 
desirability of our apartment communities while optimizing 
our ancillary income opportunities with our provider part-
ners.”

Advice: “Fiber-optic broadband is presently the best medium 
to enable the most efficient delivery of data, voice, and video 
technologies in a simultaneous frequency division multiplex-
ing manner. From a multifamily perspective, one should ex-
plore with an open mind both current and emerging technolo-
gies as well as do thorough homework on all aspects, including 
future technology capabilities, of the providers, their means of 
deployment, and their services.”

Predictions: “Fiber-optic broadband is presently the driving 
technology, but keep an eye in the rear view mirror for broad-
band over power lines (BPL), useful in some cases.” In-build-
ing bandwidth of 200 Mbps is available.

Jeff Hesla
Selling his expertise to developers
www.sunsetsummits.com

Jeff is CEO of Matrix Fiber Communication Systems, LLC. 
Its first project is Sunset Summits in Spartanburg, SC. The 
planned community of more than 300 homes has worked so 
well that he is now working with other residential developers 
to educate them on the benefits of FTTH in greenfield resi-
dential and MDU developments. 

Advice: “FTTx will be the empowering and enabling infra-

structure that provides the opportunity for Americans (indeed 
the world) to work, play, educate (and be educated) and inter-
act symmetrically with the world with speed and ease unimag-
inable a couple of years ago.  This country must provide the 
integrated tools for significant productivity gains from home 
that FTTH offers if we desire to remain competitive in the 
global marketplace.”

Predictions: “The forward thinkers, the innovators (techies 
and such), those who buy the latest and greatest electronic toys, 
are using FTTx. Over the next year, more bandwidth needed 
by home entertainment will drive hordes of non-techies to fi-
ber. In five years, FTTx will have become a juggernaut that 
cannot be denied. New greenfields will drive the onslaught but 
infields will also grow FTTx as a more aware public demands 
the speed of fiber.

“Fiber is the backbone for information that flattens the world. 
Horizontal integration will continue to replace vertical, top-
down structure as the preferred business model. A 20 some-
thing in Bangalore can now have his or her ideas heard equally 
well as an executive at a top US think tank. Good ideas will 
come from every burg on the planet at light speed. Consumers 
will become the deciding force on all content in five years or 
less. Gone are the days in new residential developments when 
big telecoms and CATVs dictated the content the consumer 
would get, watch or be controlled by.”

Arthur S. Hubacher 
Peripatetic legal partner 

Art is a founding partner of Costlow & Hubacher, P.L.L.C., a 
small Washington, D.C. law firm focusing on telecommunica-
tions and technology issues for the real estate industry. He also 
represents clients in litigation matters and before the Federal 
Communications Commission, state regulatory commissions, 
and the Copyright Office in a wide range of regulatory matters. 
Hubacher is routinely involved in promoting the development of 
competition in the telecommunications industry and in helping 
his real estate clients benefit from such competition. 

Advice: “Successful property owners will be those who can 
take advantage of the new services that fiber enables while 
fostering beneficial relationships with a wide array of service 
providers. It will require hard work, a steely nerve, and a good 
deal of patience.”

Predictions: “The deployment of fiber optics networks by 
ILECs will further transform the constantly evolving relation-
ship between property owners and the telecommunications in-
dustry. This transformation will impact the MDU industry on 
numerous levels. It will impact construction plans and costs, 
the variety and pricing of amenities available to residents, an-
cillary income for property owners, and the terms and con-
ditions of service contracts and marketing arrangements be-

Fulbright: “Fiber-optic broadband is 
presently the best medium to enable the 
most efficient delivery of data, voice, 
and video.”
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tween owners and providers.

“Owners will have to be diligent to protect their rights while at 
the same time offering competitive technologies at their prop-
erties. Current arrangements and relationships with telcos, 
franchised cable companies, private cable operators, and satel-
lite providers will be in flux. The issues are complex and will 
require substantial attention. Wiring and infrastructure con-
cerns, exclusive marketing arrangements, demarcation point 
issues, and access disputes will invariably arise as the result of 
fiber’s emergence.”

Carl Kandutsch 
A sense of history, law, economics – and what the FCC wants
bbpmag.blogspot.com

Longtime Broadband Properties columnist Carl Kandutsch 
is an attorney and consultant providing legal, regulatory and 
policy-related consulting and advocacy services on behalf of all 
segments of the private cable and real estate communications 
industries, toward the goal of ensuring the existence of a com-
petitive market for broadband communications in multi-ten-
ant and multi-housing environments. He’s a former member 
of the FCC staff.

Advice: He gives a lot of it, on our pages and in his blog on 
our Website.

Predictions: “I believe that the deployment of next-genera-
tion, deep-fiber, future-proof communications networks en-
abling universally accessible, global end-to-end connectivity is 
the key to economic development at the local level and more 
generally to the ongoing viability of participatory democracy 
nationally. For this reason, it is too important to be entrusted 
to captive policy-makers in Washington; communities must 
decide and invest in creating their own broadband futures.”

Josh Katz 
Preparing for the future, with broadband systems design
www.roselandproperty.com

Roseland is perhaps the largest owner of luxury rentals in the 
Northeast. As Vice President of Development and Technol-
ogy at Roseland Management, Josh Katz is responsible for the 
design of broadband in every Roseland community. He also 
negotiates the entry terms with each provider. 

Advice: Developers should be doing all they can to prepare 
their communities for the availability and use of expanded 
broadband services. The number of people in the high-use de-
mographic of broadband services will continue to grow. 

Predictions: “Early adopters of broadband for home business 
and entertainment will become more sophisticated as the rest 
of the country joins the party. As usage grows and home busi-
ness and entertainment become more entrenched, it is possible 
that the older models of community management practices 
– which assume high vacancy during the day – may be out-
moded. The Internet age has introduced the idea of customiza-
tion and convergence.”

Larry Kessler
Yes, there’s only one of him… but he’s everywhere, 
preaching broadband

Larry is CEO of InteliCable Group. Over the years he’s be-
come one of the top evangelists and expert consultants in 

Hubacher: “The deployment of fiber optics 
networks by ILECs will further transform the 
constantly evolving relationship between 
property owners and the telecommunications 
industry. … It will impact construction 
plans and costs, the variety and pricing of 
amenities available to residents, ancillary 
income for property owners, and the terms 
and conditions of service contracts and 
marketing arrangements between owners 
and providers.” 

Kandutsch: “Deployment of next-generation, 
deep-fiber, future-proof communications 
networks enabling universally accessible, 
global end-to-end connectivity is the key to 
economic development at the local level and 
more generally to the ongoing viability of 
participatory democracy nationally. For this 
reason, it is too important to be entrusted 
to captive policy-makers in Washington; 
communities must decide and invest in 
creating their own broadband futures.”

Katz: “Early adopters of broadband for home 
business and entertainment will become 
more sophisticated as the rest of the country 
joins the party. As usage grows and home 
business and entertainment become more 
entrenched, it is possible that the older 
models of community management practices 
– which assume high vacancy during the day 
– may be outmoded.”
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apartment industry technology, working with apartment own-
ers, developers and municipalities. His affiliations include the 
National Multi Housing Council, National Apartment Asso-
ciation, National Association of Home Builders, and Depart-
ment of Housing and Urban Development. His articles have 
appeared in Broadband Properties and in publications such as 
UNITS, Multifamily Executive, Journal of Property Manage-
ment, Apartment Finance, Professional Apartment Manage-
ment and the Wall Street Journal.

Advice: “Playing fair” is going to be an increasingly difficult 
thing to do for property developers and owners, municipalities 
and service providers alike, Kessler says. “But at the end of the 
day if they don’t, projects that would normally take months to 
complete will take a year or more.

“They will need to work harder to reach fair and equitable 
agreements, as both will be increasingly given new arrows for 
their quiver and both will be tempted and pressured into us-
ing them. Congress, the Federal Communications Commis-
sion, state and municipal governments are going to continue 
spending the next couple of years trying to dazzle voters with 
attempts to make consumers’ lives better by restructuring the 
rules and regulations that guide and control voice, video and 
data services. In doing so they will oftentimes make unedu-
cated and ill-informed decisions to equally arm both sides (de-
velopers and municipalities versus service providers), thinking 
they have achieved a proper balance of competition. Based on 
the current course of governing officials and well funded lob-
byists, it will be increasingly difficult for anyone to play fair. 

Predictions: “The primary issue will remain the same over 
the next five years as it has for the past five – installing new (or 
upgrading) to quality fiber and copper infrastructure capable 
of delivering services demanding significant bandwidth. Based 
on numerous variables, it is not feasible to believe wireless or 
satellite technologies will remove this need even looking ahead 
20 years, particularly when wireless and satellite rely signifi-
cantly on fiber and copper to achieve many of their tasks.”

“There are many significant roles for wireless. However, these 
will be ancillary to all other networks for a very long time. 
The communities and properties achieving the greatest success 
will be those that continue properly implementing high-qual-
ity fiber and copper infrastructure. Once such infrastructure 
is in place, delivering certain wireless solutions such as signal 

boosting for cellular telephone service in concrete and steel 
buildings, as well as WiFi signals, certainly is useful.”

Gregory McDonald 
New ways to justify the best broadband for MDU residents
www.camdenliving.com

Greg is Director of Telecommunications at Camden Property 
Trust, one of the largest multifamily real estate investment 
trusts in the nation. His specific responsibilities with respect 
to broadband involve “ensuring that Camden residents receive 
the best broadband services available in the marketplace.”

“If I can figure out a way to earn additional income at the 
same time (without compromising quality), that’s a bonus,” 
he says.

Advice to Owners: “What can I say, fiber is here to stay. Its 
primary limitation right now is economics. In my opinion, fi-
ber will eventually replace all of the traditional medias such as 
coax and twisted pair wiring. Build your networks five years 
into the future. If you build for today, you will never catch up. 
If you build too far out, you will spend way too much, and 
will probably still end up with an outdated system. Contracts 
are an insurance policy for your asset. Spend the money on an 
attorney today so you won’t have to tomorrow.

Advice to Operators: “If you want our business, you will take 
time to ‘learn our world’ (real estate). All real estate people do 
NOT live in the same world; one size does not necessarily 
fit all. You can not pay us enough ‘revenue share’ for poor 
service. Pay attention to the ‘basics’ (customer service, instal-
lations, billing, and so forth). High tech services are only as 
good as the people that support them.”

Predictions: The phone companies are going to start looking 
more like cable companies, the cable companies are going to 
start looking more like phone companies, and the small com-
panies will continue to disappear. The Federal Government 
is going to overhaul the telecom regulatory environment. I 
believe the rewrite will largely favor the telcos.

Kessler: “There are many significant roles for 
wireless. However, these will be ancillary to 
all other networks for a very long time. The 
communities and properties achieving the 
greatest success will be those that continue 
properly implementing high-quality fiber and 
copper infrastructure.”

McDonald: If you want our business, you will 
take time to ‘learn our world’ (real estate). 
All real estate people do NOT live in the same 
world; one size does not necessarily fit all. 
You can not pay us enough ‘revenue share’ 
for poor service. Pay attention to the ‘basics’ 
(customer service, installations, billing, and 
so forth). High tech services are only as good 
as the people that support them.”
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Henry Pye
Practicing what he preaches, 
in broadband implementation
www.jpi.com

JPI is one of the largest MDU builders in the nation. It also 
acquires and manages properties. Henry is responsible for 
coordinating the financial, legal, technical, and operating as-
pects of voice, video, and data services, unit and building ac-
cess control, lifestyle and comfort technologies, and other low 
voltage amenities and systems for JPI’s developments, acqui-
sitions, and third party communities. He also manages JPI’s 
efforts with regard to sustainable and high-efficiency design. 
Since 2000, Henry has coordinated the resident services and 
technology for over 100 communities in 29 States, Ontario, 
and the District of Columbia.

Advice: “Capital cost and technology concerns have dominat-
ed the rush to deploy new services and technologies. Remark-
ably, many have overlooked that success will be determined by 
net operating income; in particular operating expense. Truck 
roles are bad. No technology or service can afford repeated 
service appointments.” 

Predictions: “Initially driven by cost, the long promised time 
when customers purchase triple or quadruple play bundles has 
finally arrived. For owners, the goal will no longer be to have 
the best data provider servicing your residents, but the best 
bundled provider or multiple providers offering triple or qua-
druple play bundles. The owner’s position as a gatekeeper may 
be weakened; however, more than ever before the owners mar-
keting assistance will determine profitability.”

Lori L. Reeves
Rationalize system designs and prepare for the future
www.forestcity.net

Lori is Vice President for Information Technology at Forest 
City Residential in Cleveland. Her responsibilities encom-
pass all technology strategies and initiatives for the Forest 
City Residential Group, focusing on adaptive use of tech-
nology to streamline business operations, enhance resident 

services, and optimize revenue opportunities. 

Advice: “There really is no doubt that fiber optics will be the 
way of the future. Owners are very excited about the future 
of broadband services they can provide to their residents, the 
competitive advantages it will offer, and look forward to the 
opportunities it will bring. But it is still infrastructure, and 
we owners still face the same problems we have always faced. 
Do we have enough outlets? Are we offering competitive ser-
vices with competitive pricing? Do we have the service levels 
we need from our providers? Real estate owners and service 
providers have to understand the financial impact of deploying 
fiber optic solutions before charging headfirst into a deploy-
ment.”

Prediction: “We currently have three to five control environ-
ments and up to nine separate backbone/distribution systems 
in our buildings. This represents anywhere from 2 to 5 percent 
of a construction budget. I see a convergence of these back-
bones and building management systems down to one or two 
in the not too distant future. In fact, we are working toward 
that goal now in all of our new construction at Forest City.”

Scott Skokan
Preparing for a big broadband fiber leap
www.bozzuto.com

As Vice President, Maintenance Technical Services, for Boz-
zuto Management Company, Scott is responsible for evaluat-
ing, deploying and monitoring broadband delivery methods 
and services for rental customers. 

Predictions: “I think the next 5 years will be very exciting 
with fiber to the home deployments, wireless provisioned cities 
and the deployment of powerline technologies. Isn’t competi-
tion great!”

Woody Stone
Whiz in the details for fiber
www.jpi.com

Woody is Assistant Vice President, Property Technology Servic-
es, at JPI. He has responsibility for implementing strategic tech-

Pye: “Initially driven by cost, the long 
promised time when customers purchase 
triple or quadruple play bundles has finally 
arrived. For owners, the goal will no longer 
be to have the best data provider servicing 
your residents, but the best bundled provider 
or multiple providers…The owner’s position 
as a gatekeeper may be weakened; however, 
more than ever before the owners marketing 
assistance will determine profitability.”

Reeves: “We currently have three to five 
control environments and up to nine separate 
backbone/distribution systems in our 
buildings. This represents anywhere from 
2 to 5 percent of a construction budget. I 
see a convergence of these backbones and 
building management systems down to one 
or two in the not too distant future.”
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nologies and business process improvements that are designed to 
create owner value and customer satisfaction. Within JPI, he has 
primary oversight of IT projects, training and support. 

Advice: “Fiber, and the bundling opportunities associated 
with fiber, provide outstanding opportunities for driving im-
provements in property operations. These new technologies 
will provide opportunities to market complimentary services 
(such as online payments, online service requests, and so 
forth). To the extent we can leverage these new technologies 
to integrate our services they create efficiency plays by setting 
the table for integrating operational systems such as utility 
billing, access control, and property management systems. 
These integrations are all about reducing errors and saving 
time for our onsite staff, resulting in more time spent servic-
ing our customers. 

“Owners and managers should not underestimate the impor-

tance of these advances. They should embrace the opportunity 
by working to understand the technologies. Often the words 
“new” or “technology,” not to mention “fiber,” are tune-out 
words for much of the industry. Educating onsite staff will 
result in better penetration and satisfaction related to broad-
band services. One interesting question is how these new tech-
nologies can assist owner operations. Is there a way to leverage 
these networks to improve operational efficiency?”

Predictions: The challenge will be in making sense of the 
technology for both onsite personnel and residents. Training 
the leasing teams to intelligibly market the services is a huge 
challenge. Where it has been difficult to market broadband 
alone, marketing bundled services will be extremely confusing 
for non-technical leasing teams. Those service providers that 
partner with management companies to train the onsite teams 
to market the services will see the greatest success, and vice 
versa. It is a win-win for those that approach it as such.”

The BBP Top 20 Vendor and Technical Enablers 

Daren Benzi VP, Sales Development and Strategy, 
DirecTV www.directv.com 

Eric Cevis Vice President, Verizon Enhanced 
Communities www.verizon.com/connected

Don Clark VP, Business Sales & Services, Comcast www.comcast.com 

Lisa Cortes Director, AT&T www.att.com 

Patrick Cunningham
Vice President, Sales and Business 

Development, MDU Communications 
(USA), Inc.

www.mduc.com

David Daugherty CEO and Founder, 
Korcett Holdings, Inc. www.korcett.com

Dan Glivar Partner, Holland & Hart www.hollandhart.com  

David Hanchette VP Marketing, On-Q/Legrand www.onqlegrand.com

Richard Holtz CEO, InfiniSys, Inc. www.electronicarchitect.com

Mary Kane Senior Counsel, Comcast www.comcast.com

Kevin Kirkland Vice President of Sales, Foxcom www.foxcom.com

Mike Kolb
Director of Operations and Business 
Development, Automated Network 

Systems
www.anscom.com
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Daren A. Benzi
Combining satellite and fiber
www.directv.com

Daren is Vice President of Sales Development and Strategy for 
DirecTV.  He says, “Broadband is very important in our plans 
and strategies for delivering DirecTV to the multifamily market. 
It is one of the key areas of focus in providing a variety of services 
to owners and residents, in addition to offering the wide array of 
content and technology available from DirecTV, such as HDTV 
and DVR services. I work closely with our providers to deliver this 
strategic objective to the market. I also work closely with owners 
to make sure that we meet their existing and future needs.”

Advice: “We are fortunate to be able to provide DirecTV ser-
vices through a variety of solutions but recognize the benefits 
of fiber and are offering new fiber-based solutions that leverage 
those attributes.”

Predictions: “Advanced services will play a big role in the fu-
ture. Resident experiences and requests are changing and new 
technologies are key to keeping pace with these needs. We are 
particularly focused on technologies that deliver the full array of 
DirecTV services along with HDTV and DVR.”

Eric Cevis
Expanding the venerable Verizon Avenue 
to planned communities
www.verizon.com/connected

As Vice President - Verizon Enhanced Communities, Er-
ic’s job to be sure that everyone in the multifamily com-
munity – property owners, residents, technologists, the 
competition, the press and content providers – “know that 
fiber to the premises IS the future because of its unlimited 
potential to serve the digital residence with the communi-
cations services that multifamily residents demand today, 
and in the future. My job also is to be sure we can and 
do deliver when the call comes to enhance the value of a 
property with Verizon FiOS Internet and FiOS TV.”

Advice: “The technology train moves very fast, as we’ve all 
seen in recent decades. Fiber optics is the express train of 
the day. When it’s fully loaded with high-speed Internet 
and hundreds of all-digital telecast and on-demand HDTV 
channels, it’s the Broadway Limited of our time, fully ca-
pable of morphing into whatever we, and our customers, 
demand of it. 

“Knowing this, each of us should engage the fiber optic net-

The BBP Top 20 Vendor and Technical Enablers 

Glen Lang President and CEO, Connexion 
Technologies www.cnxntech.com

Bryan Rader CEO, MediaWorks www.aptmediaworks.com.

Bruce Ross VP, Product Line Management, Tellabs www.tellabs.com

Dave Schwehm Director of National Sales, Time 
Warner Cable www.twcable.com

Mark Scifres CEO, Pavlov Media (formerly Fusion 
Broadband) www.pavlovmedia.com

Dwight Smith Converged Services Product Manage-
ment, Shenandoah Telecommunications www.shentel.com

Tom Stender Chief Engineer at InfiniSys, Inc www.electronicarchitect.com

Linda Trickey Senior Counsel, Cox Communications www.cox.net

Cevis: “Fiber optics is the express train of 
the day. When it’s fully loaded with high-
speed Internet and hundreds of all-digital 
telecast and on-demand HDTV channels, 
it’s the Broadway Limited of our time, fully 
capable of morphing into whatever we, and 
our customers, demand of it.”
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work fully and support its enrichment and success. Fiber 
will allow owners/property managers/developers to signifi -
cantly add value to their properties by giving their residents 
the advanced communications services that they demand. 

“When choosing a communications delivery system, prop-
erty owners/managers/developers need to consider what 
their residents will be demanding in communications ser-
vices not only today, but over the next five, 10 or 20 years. 
Fiber to the Premises is the communications medium that 
will keep up with your residents’ lifestyles and future-
proof your community.”

Predictions: “There is no question that within five years, 
access to information in any format from anywhere in an 
instant will be possible, from watching a debate in the 
Indian parliament to observing a fixed camera on a Venus 
f ly trap in the jungle, all the way to high-definition any-
movie-you-want any time. 

“Our appetite for information is being fed by this new 
kind of networking that can supply even more than we 
ask of it. The limits probably are physical only as to how 
much time we have to reach out over the network. Some-
one will be out there offering what we want at the moment 
we want it.”

Patrick Cunningham
Helps MDU owners and manager implement fi ber
www.mduc.com

Pat is Vice President, Sales and Business Development, for 
MDU Communications (USA), Inc. He is responsible for 
working with owners and managers to increase the business 
portfolio and help bring new products to market. He is also 
responsible for our company’s strategic relationships, merg-
ers and acquisitions. Fiber optics is the delivery medium that 
MDU Communications uses to carry signals over long dis-
tances. “While it may be slightly more expensive than other 
mediums we feel it allows us to future-proof our properties,” 
he says.

Advice: “When reviewing technology and service options I 
believe that it important to focus on the content of what is be-
ing delivered. Th at is what makes the product/service a good 
one – much more so than the technology that it is being de-
livered over.”

Predictions: “Th e future will continue to off er owners and 
managers options when it comes to telecommunications ser-
vices and providers. Th e key to providing for the future is 
selecting a service provider that will continue to enhance its 
services to compete over time.”

✔ What do Owners and Providers want?
✔ What can they do?

Make plans to attend the upcoming BBP Summit – hear legal experts give 
in-depth details of their own approach to making the perfect deal.

• Mary Kane – Senior Counsel, Comcast
• Ian Davis – Lawyer, Munsch Hardt Kopf & Harr
• Jim Stroo – Associate General Counsel – Mass Markets, Verizon
• Art Hubacher – Lawyer, Costlow & Hubacher
• Dan Glivar – Lawyer, Holland and Hart/Time Warner Cable
• Linda Trickey – Senior Legal Counsel, Cox Communications

Broadband Properties Summit
Dallas Marriott Las Colinas

Irving, Texas – September 11 – 13

Big Broadband for 
the First Mile
877-588-1649

www.bbpmag.com



AWARDS: MDUS and FIBER 

58  |  BROADBAND PROPERTIES |  www.broadbandproperties.com |  MAY 2006

David W. Daugherty
New ways to manage MDU broadband 
networks efficiently
www.korcett.com

David is CEO and Founder of Korcett Holdings, Inc. He has 
been one of the leading proponents within the industry for the 
standardization of Internet services for MDUs. His belief in 
this concept, combined with a growing demand for an ISP-in-
dependent solution, led to the formation of Korcett Holdings, 
Inc. In a relatively sort period of time, Korcett Holdings has 
established a reputation as a leading provider of bandwidth 
management services. Korcetts are bundled with fiber-based 
bandwidth from local service providers to deploy a uniform, 
high quality Internet service across the MDU developer’s port-
folio. 

Advice: “When we work with MDU developers, we notice the 
effort that goes into building a quality product. You can walk 
into an MDU in Florida that is identical to an MDU in Texas, 
right down to the hardware on the front door. But when we 
examine the infrastructure and service typically provided by 
the local ISP, they are always different. It seems odd that own-
ers who go to such lengths to build and maintain a standard, 
high-quality living experience for their residents would stop 
short when it comes to Internet services – especially in student 
housing.

“Given the importance of Internet services these days, if 
owners don’t insist upon high quality, standard service from 
their ISPs, residents will not care what kind of hardware is 
hanging on the front door.

Bottom Line: Don’t walk into negotiation for data service 
without experienced technical and legal counsel. The money 
you spend on advice now will be rewarded many times over 
in the form of stable occupancy and control of your service 
provider. Don’t let the NIH (Not Invented Here) attitude 
from your service provider’s engineering organization push 

you into a solution you don’t need or want.

Predictions: “We are riding the crest of an emerging market 
for managed Internet services. This is a rapidly evolving mar-
ket that is driven by the growing demand for real-time content 
delivery. These new services will not be delivered by coax, they 
will be delivered via fiber/wireless and require an unprecedent-
ed level of end-user control. We have been fortunate enough to 
have recognized this trend and developed a means of delivery 
and control that is consistent with business objectives of MDU 
developers and Internet service providers.

“The relationship between occupancy and quality of Internet/
communication services will become much more pronounced 
over the next five years. Owners who do not insist upon a stan-
dard Internet service offering for their residents will end up 
spending a significantly higher amount of time and money 
than their competitors to maintain acceptable Internet services 
and will find themselves struggling to maintain occupancy.”

David Hanchette
Expert in structured wiring – 
the first few feet of the first mile
www.onqlegrand.com

David is VP Marketing at On-Q/Legrand, a leading struc-
tured wiring player in the residential single and multi-family 
markets. On-Q, along with a sister Legrand company, Or-
tronics, is helping to enable FTTX for delivering entertain-
ment and communication offerings in multi-family, planned 
communities, urban growth developments, and student 
housing.

Advice: The ever-growing demand for this bandwidth by 
consumers is driving a variety of fiber initiatives with service 
provider partners, municipalities and developer customers. 
I agree with your editorial in the April issue - ANYONE 
should be able to play and the field should be a level one. It 
is all about bandwidth, with consumer demand fueling the 
ever-increasing capacity curve. The regional differences in 
FTTH implementation are proof of the need for multiple 
players to meet future consumer digital expectations. You 
must meet customer needs. 

Prediction: HUGE demand. My one desire: A level playing 
field.

Daugherty: “You can walk into an MDU in 
Florida that is identical to an MDU in Texas, 
right down to the hardware on the front door. 
But when we examine the infrastructure 
and service typically provided by the local 
ISP, they are always different. It seems odd 
that owners who go to such lengths to build 
and maintain a standard, high-quality living 
experience for their residents would stop 
short when it comes to Internet services 
– especially in student housing.”

Hanchette: “The regional differences in 
FTTH implementation are proof of the need 
for multiple players to meet future consumer 
digital expectations. You must meet 
customer needs.”
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Richard Holtz
Guru for property owners
www.electronicarchitect.com

Richard is CEO of InfiniSys, Inc., a major designer of broad-
band service to MDUs. He provides strategic direction to 
property owners and strategic partners with regards to tech-
nology. He’s also typically the principal negotiator of service 
agreements between property owners and telecommunications 
service providers.

Advice: “Fiber is absolutely the best material available for in-
terconnecting buildings, and ultimately, for connecting resi-
dents directly to the services they desire. It is the only distribu-
tion solution that ensures a property is prepared for whatever 
services the owner might want to offer now and in the future.

“Property owners should maintain the possession of their 
building’s infrastructure, which should be based upon indus-
try standards. This will enable them to provide current and 
future services to their residences without a gun being held 
to their head by a provider. Further, owners should only of-
fer services that residents actually want and are willing to pay 
for, either in direct fees or rents. Owners would be wise to 
provide their customers with the benefits of superb technology 
architecture – that is, convenience, choice, speed, and features 
like more programming. The risks usually far outweigh the 
rewards for owners to install proprietary bleeding-edge whiz-
bang gadgetry.”

Predictions: “Thankfully, the big telcos and cable guys will 
actually figure out the triple-play. The satellite and other sig-
nificant private operators will still be the boutique provider of 
choice. The industry will begin to realize that fiber, not wire-
less, will be the distribution method of choice in the future. 
Wireless will be widely accepted, but used mostly as a supple-
mental means for services such as data, voice or even streaming 
video.”

Kevin W. Kirkland
Making on-premises distribution easier
www.foxcom.com

Kevin is Vice President of Sales at Foxcom, a major supplier of 

components for turning RF signals into something fiber can 
handle. He joined Foxcom in November 2005, but before that 
was a successful sales professional within the telecommunica-
tions marketplace for over 12 years. As the sales VP, Kevin 
is responsible for generating worldwide revenues for both of 
Foxcom’s fiber-optic transmission product lines, SAT-Light 
and Foxcom’s PCO product line for high-rise and garden-style 
communities.

Advice: “It is a common misperception in the multifamily in-
dustry that deploying a fiber-optic network within your new 
construction or retrofit community is an expensive proposi-
tion for owners. This couldn’t be further from the truth. As a 
matter of fact, in some cases a fiber optic infrastructure can ac-
tually be less expensive to deploy. In addition, deploying fiber 
will also future-proof your community, reduce your residents’ 
service-related downtime and allow you to deliver features and 
services currently unavailable with a traditional coaxial back-
bone.”

Predictions: “Content is and will continue to be KING – the 
driving factor in single-family and multi-family residential 
service demands. Consumers will continue to choose a video 
service provider based on its ability to deliver the desired fam-
ily entertainment, sports and ethnic programming. Currently, 
residents expect a provider that can also deliver the bundled 
voice, broadband and video service offering. More then ever, 
residents are now beginning to expect DVR (digital video re-
corder) functionality, HD (high definition) and VOD (video 
on demand) applications from their video service provider. 
Multifamily communities MUST have a fiber infrastructure if 
they expect to deliver these current and future service offerings 
– ensuring they will continue to be a market leader in improv-
ing occupancy rates, reducing resident turnover and increasing 
property net operating income.”

Mike Kolb
Helping MDUs implement broadband – 
and to keep it running
www.anscom.com

Mike is Director of Operations and Business Development at 

Holtz: “Fiber is absolutely the best material 
available for interconnecting buildings, 
and ultimately, for connecting residents 
directly to the services they desire. It is the 
only distribution solution that ensures a 
property is prepared for whatever services 
the owner might want to offer now and in 
the future.” Kirkland: “It is a common misperception 

in the multifamily industry that deploying 
a fiber-optic network within your new 
construction or retrofit community is an 
expensive proposition for owners. This 
couldn’t be further from the truth. As a 
matter of fact, in some cases a fiber optic 
infrastructure can actually be less expensive 
to deploy.”
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Automated Network Systems, a company that offers hardware, 
software and engineering services to a variety of industries. 
Its range of experience includes education, city and county 
government, health care, and manufacturing just to name 
a few, aside from MDUs. “I am a blue-collar guy in a high-
tech world. My role is to be a facilitator for several sectors of 
the industry. We make it possible for developers and building 
owners to achieve their vision for communication services on 
their properties. We enable service providers to execute their 
business plans by building their ‘highway.’ My specific re-
sponsibilities include business and relationship development, 
recruiting, training, and leading our field teams, bidding and 
estimating projects, and assisting our clients and design engi-
neers in feasibility studies and equipment selection. Initially, I 
gained a reputation for retrofitting existing buildings, and we 
still consider ourselves leaders in that area. However, we are 
very active in new developments especially when innovation 
is needed.”

Advice: “With the continuing downward trend in cost-to-de-
ploy of fiber infrastructure compared to past practices, and the 
recent increases in copper prices, it now makes economic sense 
to build fiber plants in many situations. This is especially true 
in the face of emerging applications and technology involving 
digital media and video. Although there are wonderful wire-
less platforms and tons of headlines, wireless will never be as 
good as fiber and fiber remains the only future-proof solution.” 
He says the design and installation questions that need to be 
considered include:

• Will the existing coax and copper work or work well 
enough? If not, how can we install the new infrastructure?

• Is rewiring the building/property an option? How, who, 
and how long is this going to take? Be careful here, experi-
ence is everything when choosing design and installation 
vendors.

• How much space is new equipment going to take, and does 
it require new power outlets? Can existing closets or storage 
areas be used? How will you protect your equipment from 
the residents and vandals?

• Fiber equipment uses battery backup. How long are the bat-
teries going to last? Who is responsible for replacing them? 
Is this a life safety issue that needs a plan?

• When you buy an existing property have you considered the 
existing infrastructure? You can spend thousands of dol-
lars after purchasing these properties if you are not careful. 

Have someone look at this before you buy, or expect sur-
prises.

Predictions: “The inner cities and commercial areas will see 
continued innovation and development, and with the fund-
ing, we will see the rural areas following close behind. Wire-
less will be used selectively in inner cities for muni broadband 
and “light-duty” links, but will have a greater impact in rural 
areas where options are limited. The carriers will continue to 
consolidate and the line between wireless and wireline carriers 
will disappear or become very vague. 

“Multi-functional handsets are coming shortly allowing com-
munication across cell networks, WiFi, WiMAX, and VoIP. 
Different and new companies will compete for your business 
so continue to perform due diligence before making commit-
ments. Video over IP will become an option in many areas, pro-
viding options to the incumbent MSO, but probably not within 
3-5 years. All of these future developments will depend on the 
soundness and capacity of the network at your property, so make 
sure you are thinking forward as you make decisions today.

Glen Lang
Building a hidden empire: 
Greenfield networks everywhere
www.cnxntech.com

Glen Lang is President and CEO of Connexion Technolo-
gies, formerly Capitol Infrastructure. The company has been a 
pioneer in funding, building and running FTTx networks in 
greenfield developments. The corporate philosophy is simple: 
FTTx is quickly becoming the standard for delivery of residen-
tial telecommunications services. Connexion’s aim is to create 
a high quality 100 Mbps symmetric connection in the home. 
“This will allow not only for the delivery of standard voice, 
video, data, and security applications but for the great on-
demand emerging applications from companies like Google, 
Ebay, and Yahoo,” says Lang.  

Advice: “As a former Mayor I can assure you that if you do not 
have commercial AND residential fiber distribution in your 
community, your economic development activity will be dra-
matically diminished. Developers of greenfield communities 
have had a gift handed to them in FTTH. They can differ-
entiate their product offering from existing housing, which is 
installed with copper networks. Home lots with FTTH in-
stalled sell for thousands more and with greater velocity than 

Kolb: “Although there are wonderful wireless 
platforms and tons of headlines, wireless 
will never be as good as fiber and fiber 
remains the only future-proof solution.”

Lang: “As a former Mayor I can assure 
you that if you do not have commercial 
AND residential fiber distribution in your 
community, your economic development 
activity will be dramatically diminished.”
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neighborhoods with traditional networks installed by phone 
and cable companies. A free lunch for the developer…this does 
not happen often in business.”

Predictions: “Five years from now, current phone, cable, In-
ternet and security applications will make up less than half of 
the total revenue stream from applications sold over residential 
fiber networks. Google has introduced a new mechanism to 
capture revenue with search engine advertising over the In-
ternet.  We predict this model will move to video, interactive 
gaming, and additional applications that are easily carried over 
fiber optic networks.  Advertisers will have a new opportunity 
to target their ads to particular homes with a particular demo-
graphic on a particular program at a particular time of day.  
With this convergence of advertising and rich media experi-
ences delivered over a single network, the revenue generation 
opportunities increase exponentially.  Add the ability to com-
plete a purchase transaction without leaving the experience 
and revenue grows even more!”

Bryan J. Rader
Service and content pioneer
www.aptmediaworks.com
 
Broadband Properties columnist Bryan Rader is CEO of 
MediaWorks, a PCO operating in the Atlanta area, and for-
mer president of the IMCC. He says “Broadband has quickly 
gone from an add-on product when we first introduced the 
service, much like a premium movie channel, to a core part 
of our business plan. In fact, broadband will represent over 
25 percent of our monthly revenue by the end of this year. 
Three years ago, it was less than 5 percent. Our broadband 
offerings have followed much the same path as the franchise 
operators, with a never-ending appetite for more speed with-
out much impact on price.” 
 
Advice: “The multi-family market segment is an attractive 
niche for broadband consumption and penetration, as this 
younger, active, well-educated and mobile demographic pro-
file has grown up with high-speed Internet and expects to 
have it at home. This has given us tremendous opportuni-
ties to bundle broadband with other new services like digital 
voice and experience even higher average revenues per sub-
scriber.
 
“The delivery of broadband services to multi-family proper-
ties can be done via fiber or coax, but should be designed 
with expectations of greater bandwidth needs and download 
usage in the future as we move toward an IP environment.”
 
Predictions: “The growing menu of content available to our 
MDU customers is a tremendous opportunity for us to cus-
tomize and bundle entertainment and information for our 
users, as the lines between the TV and computer blur more 
in the next few years.”

Mark A. Scifres 
Technologist with a vision
www.pavlovmedia.com 

Mark is CEO of Pavlov Media (formerly Fusion Broadband), 
the longest running successful MDU broadband provider in 
the country. He founded the company in 1992 and believes 
strongly in building great products that fill the specific needs 
of owners and property mangers. Mark developed and holds 
patents for industry-specific technologies for properties. 

Advice: “Don’t settle for cookie cutter communications strate-
gies. Property owners have much more complex and specific 
needs than does an individual subscriber and should expect a 
broadband company agile enough to provide for those needs 
(and wants).

“The industry is only now scratching the surface with fiber-op-
tic technology, and Gigabit Passive Optical Network (GPON) 
technology is just the beginning. Dense Wavelength Division 
Multiplexing (DWDM) currently allows 80 lasers to operate 
over one fiber optic strand. The light is split apart, just like 
a prism splits white light into a rainbow, and each laser can 
deliver up to 40 Gbps. Some quick math shows that the per-
formance upside is over 3.2 terabits per second (Tbps). Obvi-
ously, there is some more upside potential!

“Every property should be installing single-mode fiber between 
their buildings. It is not expensive. The fiber can be used by 
both data and video services, reducing the need for coax and 

Scifres: “Don’t settle for cookie cutter 
communications strategies. Property 
owners have much more complex and 
specific needs than does an individual 
subscriber and should expect a broadband 
company agile enough to provide for those 
needs (and wants).”

Scifres: “Every property should be installing 
single-mode fiber between their buildings. 
It is not expensive. The fiber can be used 
by both data and video services, reducing 
the need for coax and amplifiers and 
simplifying the plant design and support. 
Most importantly, it will allow freedom of 
choice between solution providers at your 
properties so that you can focus on great 
customer service and have an excellent, 
responsive provider.” 
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amplifi ers and simplifying the plant design and support. Most 
importantly, it will allow freedom of choice between solution 
providers at your properties so that you can focus on great cus-
tomer service and have an excellent, responsive provider.” 

Predictions: “Private Operators will no longer be bound to 
traditional T1 and T3 circuits. Citywide gigabit metro Eth-
ernet will allow private operators to compete directly with the 
big guys; and win.

“Wireless services will become more popular, especially after 
the offi  cial 802.11N products arrive. Integrating wired and 
wireless services will be the backbone for all sorts of great new 
services, for residents and managers alike. Imagine mainte-
nance with VoIP phones, PDA service with up-to-the-second 
work orders and enhancements to the leasing process…all of 
these are all eminent. I am excited to be a part of these devel-
opments!”

Tom Stender
Th e man who does the actual designs
www.electronicarchitect.com

Tom is chief engineer at Infi niSys, Inc. As the lead engineer for 
low voltage infrastructure and technology amenity systems, 
he’s the “inside man” who brings Richard Holtz’s deals to life. 

Advice: “Fiber is simply the ideal medium for distribution – it 
takes any concerns about future capacity and crippling power 
surges out of the equation. 

“When it comes to design, do it right and do it once. Stick to 
the industry standards, and avoid proprietary solutions that 
will limit your future options.”

Predictions: “High def is here, and it’s only the beginning 
– consumers will continue to demand more services and more 
bandwidth. Don’t be surprised if average bandwidth require-
ments nearly double or worse – are you ready for that?”

Linda J. Trickey
An MSO lawyer who gets all parties on the same page
www.cox.net

Linda is Senior Counsel for Cox Communications. In that role 
she provides the legal advice and support for Cox’s residential 
high speed Internet service, including customer applications, 

vendor agreements, and network management. She also pro-
vides the legal support for Cox’s multi-family housing group. 

Advice: “Providing outstanding customer service is the con-
sistent key to success, now and in the future. Regardless of the 
services provided, customers need to know that we are trying 
to help them succeed, and that their business is appreciated.”

Predictions: “My crystal ball is practically on fi re due to all of 
the rapid change in the industry. So no predictions!”

Stender: “When it comes to design, do it 
right and do it once. Stick to the industry 
standards, and avoid proprietary solutions 
that will limit your future options.”

Th e single most 
important event of 

the year!

Th ere is still time to catch the most important event 
of the year. Covering all the issues that eff ect our in-
dustry. Join us at the Broadband Properties Summit.

• Covers the today issues as well as the future
• Multifamily Technology
• Fiber over Coax
• Legal Issues
• Municipality Issues
• Financail Issues
• Hear many of the leading experts in the fi eld

Broadband Properties Summit
Dallas Marriott Las Colinas

Irving, Texas – September 11 – 13

Big Broadband for the First Mile
877-588-1649 – www.bbpmag.com


