
Broadband Properties (ISSN 0745-8711) (USPS 679-
050) (Publication Mail Agreement #1271091) is published 
monthly at a rate of $24 per year by Broadband Properties 
LLC, 1909 Avenue G, Rosenberg, TX 77471. Periodical 
postage paid at Rosenberg, TX, and additional mailing 
offices. 
POSTMASTER: Please send address changes to 
Broadband Properties, PO Box 841, Plainview, NY 11803-
9581. Copyright ©2005 Broadband Properties LLC. 
All rights reserved.

2  |  BROADBAND PROPERTIES |  www.broadbandproperties.com |  April 2008

EDITORIAL DIRECTOR
Scott DeGarmo

PUBLISHER
Nancy McCain 

nancym@broadbandproperties.com

EDITOR IN CHIEF
Steven S. Ross 

steve@broadbandproperties.com

editor, applications and telecom
Masha Zager

ADVERTISING SALES
Irene Gonzales

irene@broadbandproperties.com

DESIGN & PRODUCTION
Karry Thomas

COLUMNISTS
Bill Burhop, IMCC

Orrin Charm, InfiniSys
Amy Cravens, Cahners In-Stat.

Larry Kessler, InteliCable
Lawrence Kingsley, Contributing Editor

W. James MacNaughton, Esq.
Dave McClure, USIIA

Bryan Rader, MediaWorks
Jimmy Schaffler, The Carmel Group

Robert L. Vogelsang, Broadband Properties Magazine

Broadband Properties LLC

PRESIDENT & CEO
Scott DeGarmo

SENIOR VICE PRESIDENT
CHIEF FINANCIAL OFFICER

Himi Kittner

VICE PRESIDENT, 
BUSINESS & OPERATIONS

Nancy McCain

DIRECTOR OF NEW BUSINESS DEVELOPMENT, N.A.
Michael A. Kashmer

CHAIRMAN OF THE BOARD
Robert L. Vogelsang

VICE CHAIRMAN
The Hon. Hilda Gay Legg

BUSINESS & EDITORIAL OFFICE 
Broadband Properties LLC 

1909 AVENUE G 
ROSENBERG, TX 77471 

281.342.9655, FAX 281.342.1158

WWW.BROADBANDPROPERTIES.COM

president’s letter

W ith this issue, we are putting 
in your hands a powerful tool 
with a proven value. I am re-

ferring to our 32-page magazine-within-
a-magazine entitled “Fiber to the Home: 
Advantages of Optical Access,” that starts 
after page 56. 

Our staff – and the Fiber-to-the-
Home Council, which sponsors it - refer 
to the publication as the FTTH primer. 
The new version is an update of the docu-
ment we first published in February 2007. 
The original has gotten wide acclaim over 
the past year, and I’ve spoken with many 
readers whose companies distribute it as 
an integral part of their business strategy.

As I began reading our updated 
primer, I reflected on what’s been called 
the “Aha!” experience: a breakthrough 
in personal understanding where all the 
pieces come together in a unified view. 
Those who benefit from “Aha!” experi-
ences often become evangelists, on fire 
with a mission to carry their insights to 
the world at large – for better and for 
worse. To be sure, there are people like 
that in the world of FTTH, and I’ve 
heard them speak in neighborhood meet-
ings, public hearings, and conferences. 
They see the benefits of fiber and quite 
understandably want everyone to get on 
board with them immediately. That’s all 
for the better; but, there’s a downside. As 
some wise observers have pointed out, 
these missionaries – in their impatience 
for near-instant conversions – are not 
affording others the opportunity to go 
through the same learning process, often 
one that occurred over a lengthy period, 
that they themselves underwent. 

Now when I witness such proselytiz-
ing, I have a contribution to make: I urge 
the champions to provide - as I do - paper 
or electronic copies of the FTTH primer 
for the nonspecialists being addressed.

One might consider a primer an el-
ementary piece of writing that helps the 
uninitiated get up to speed. By contrast, 
our primer integrates information from 

different fields and provides a far-sighted 
and well-grounded overview – and is a 
masterpiece of good writing and skillful 
explanation to boot.

By all accounts, the impact that the 
primer has on those who read it is gener-
ally just what would be hoped. They see 
the pieces come together as a whole. They 
get an overview that offers satisfying an-
swers to their questions. For groups, it 
gets everyone on the same page by dis-
pelling obstacles to discussion such as 
oft-repeated scraps of misinformation. 
Educators have used it in the classroom. 
Municipal officials have studied it, often 
at the encouragement of their staffs. One 
consultant I know printed a thousand 
copies to distribute at a national con-
ference of developers. “I couldn’t break 
through with brochures or PowerPoint, 
but your primer worked. It was credible 
and clear,” he said. The primer answers 
the key questions developers and prop-
erty owners pose about the wisdom of 
deploying fiber now. 

The current primer contains new in-
formation and statistics, plus profiles of 
consumers making use of FTTH in their 
personal lives, and information about a 
rich assortment of applications. (It could 
be a fact about telemedicine, or videocon-
ferencing, or energy management that ig-
nites the Aha! experience in a reader.) 

You’ll see the 100-plus other pages in 
this issue are worth exclaiming about also, 
with our exclusive international coverage 
providing another important resource for 
readers. We know that is what you have 
come to expect from us. But the primer 
puts in your hands the ability to convey 
to others what you may already know a 
lot about and could use some help in or-
ganizing and expressing.

We will be making electronic versions 
of the primer available from our Web site. 
Send everyone there for copies.

Check Out Our FTTH Primer 
— A Great Educational Tool
Ideal for spreading the word;  
now there’s an updated version


